LF041206-01

ROGER BROOKS / DESTINATION DEVELOPMENT, INC.

Community/Tourism Assessment & Workshop

. Fee: $8,500 inclusive

$5000 - City of Rapid City _

$3500 - Anticipate splitting the remaining fee between CVB,
United Downtown Association and the Rapid City Hospitality
Association, plus a nominal admission fee for the workshop

Timeframe: Week of August 27, 2006

* Monday a.m. - travel

* Monday p.m. - Tuesday - Wednesday - on own for
familiarization, observation and assessment

* Thursday - City assessment from 8:30-10:30 a.m.; workshop
from 11:00 am. - 1:00 p.m.

* Thursday p.m. — travel
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Roger Brooks

CEO and founding paitnar, Desination Development, fnc

founding  member  of the award-wmning

Destnation Development team, Roger has worked

in the tourism and 1csort development industry [or
twenty-live years, becoming one of the most recognized
experts 1n the industry

Authot of the book “The 25 Immutabic Rules of
Successful Tourism,” Roger's dynaruc approach and tell-
it-like-ie-is style have earned him the nickname “the Dr
Phil of Tounsm * One of the woild's most popular public
speakers on the subject of tourism. consumer trends,
branding, and markeung, Roger has developed a senes
of highly entertaiung and educanonal workshops and
keynote addresses. which have censistently earned hum
“excellent” and “hest speaker” accolades at the numerous
conlerences acioss the continent

Having assisted more than 260 communiues throughout
North America and abroad, Rogers knowledge of
the wndusty ncludes hundreds of case histories and
interestng stones full of how-they-cdid-it examples, many
of which are showcased, using photos and video clips, in
his workshops and keynote addresses

Rogers mulumedia workshops provide examples and
ideas pertaining to all types of destinations so that every
attendlee goes home with specific, pracucal measures they
can implement immediately Witk a deep appreciaucn for rural areas seekig to diversify thesc
economies, Roger has spent vears developing clealive solutions for rural and resort communities
Roger's enthusiasm 1s contagious, eneigizing communities and toursm-oriented businesses about
the possibilies

Well known for his step-by-step instructions in helping commmunines make something happen.
Roger has assisted desunation tesorts and communiues throughout the US and Canada m
developing themes, creaing branchng and reposivoning programs, and budding tounsm
development plans, and he has recruted move than §2 8 bithon n new (ounsin development
projects to communnies and resort plojects

Roger's wealth of experience includes assisting at the ground floou level of resort development
including Whistler Resort, Butish Columbia, Harbow Tewn, Hilton Head Tsland, SC, Sunnver
Resotr, in central Oregon, Copper Mountain Resoit, Colorado, and others Roger's cut-to-the-
chase, bottom-line style has gamed him tnteinauonal recogrution as the ‘can do professional” m
tesms of product development, branding and marketing of the tourism mndustry.

Key areas of expertise:
Product development, programnung, branding, marketung. adverusing, and public relanons
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[ntroduction to Destination Devclopmen’c

o nearly 25 years, the award-wining Desunauon Development team has been doing
just that — developing outstanding destinations Worlung with conununues and resors
thioughout Notth Amenica, Destmaton Development assists each i achieving greater

cconomic growth and prosperity

Flom the cieation of rourism development and markeung plans. brunding programs, award-win-
ning markenng and sales matenals, 1o planning setvices for destinanon resorts, culuual arts and
event centes, sports facilities, amphitheaters, tounst attractions, visitor amenities, and revitahized
downtown shopping districts. Destnation Development, Ine has become the leading toursin/

tesatt consulung firm n the U S

Destinauon Development also produces wayfinding and signage programs, feasibility studies,
matket assessments, and guides the Manding/theme development process for communiues,

atiractions and resorts

The team olfers tourism economic development and branding workshops, training and educauon
progiams, as well as keynote addresses Rogel Biooks, the company’s CEO, 1s one of the most
sought after and highest-rated speakers at rounsm and econouuc development conferences

arcund the world.

The Destination Development team has assisted more than 260 communities throughout North
America and abroad. as well as dozens of states. provinces, tribes, counues, and regions with
their toursm efforts The company has also recruited nearly $3 bidlion in private invesiment to

communtties and resort areas thioughout North America

Hand picked [rom around the country, the DDI team includes some of the most creative minds
111 the business - minds that know how people move, and know what moves people And
perhaps best of all, the tream specializes i getung communities excited about the possiblities
The company only accepts work from six clients at any one ume, so the principals of the firm
can remain acuvely involved swith each project

If you'd like to see a package of sample projects, please contact anyone at the DDU team office

100% tourism, 100% of the ume




A fow spealeing engagement reviews

he foliowing are just a very few of the reviews Roger Brooks has teceived for his

b[)CZli{lﬂg engagemems

“f thought Id teke ths opportunity io say once again bow much I enwjoyed your perticipation 1
the Northwest Lconomc Development Conference last week It was, without a doubl. one of the
best conferences ['ve attended, due tn large part to your presentabon ”

- K Vichoever, Manager, Tournism Indusiry Scivices

Oregon Toutism Commission

"I had the genuine pleasure of bearing you at the OTIA Conference n Tulsa Your presentation
was not ondy outstanding, but worth the entire registration price of the conference’”
- Bull Jelfers, Discoveryland, OK
National Flome of Rodgers & Hammerstein's Qldahoma

“Uhatk you for the WONDERFUL job you did at the national Keep America Beauliful mid-
vear forum Fveryone was very impressed, complimentary, and enthusiastic afier your keynote
daddress You truly were a big bit! Your presentation was everything and move as o what we
axpected ” - Joe Labato, Dwector, New Mexico Clean & Beauuful

“Wow! Your presentations were very well recewed and all of the feedback lo date is extremely
positie ” - Debbie Seolt, Executive Director Tourism Association of New Mexico

W artisans bere in Cranuford Bety have made changes already and plan move shortly If you
aver bave a chance to come through, notice the banners, signs, and public bathreon signs and
krow you have made o dyfference’”

- Janet Wallace, Crawford Bay, BC

"Roger weas hands-down the best speaker al the 2004 Missourt Governor’s Conference on
Tonerism ™ - Amy Supple

“Your presentation jar exceeded ny expectations. which were already high! 1 was particuiarly
pmpressed by your knowledge and wnderstanching of the critical role that good signage plays

markeling lo towrisis/travelers ”
- Derrick Maso, Sign GrafX Group, LLC, Hadley, MA

“Congratulations agdin on a greal, greal kReynole pieseniation’”
- Carl Wilgus, Adminisuator, Idaho Division of Toursm

‘T ve spoken with several other folks who were at the meeting ihat day and we all concur - your
presentation was great!!! Thank you very much for your expertise and insighis It wnll prove most
belpfil 1 elevating the professionatism of our industry.”

- D Blankenship, CHA, Pepperuec Inns

"W You were sooco populdar! Thank you for being a part of Nevada’s Rural Roundup’ The

iestination only complant [ got was that I didn’t gwe you enough time! Faniast presentation
‘T“ cvelopment o
JC PIet - Larry Friediman, Rural Programs Manager, Nevacla Comimuission on Tourism



Reviews (continued)

"He does & rery good job of making people realize the polenial and power of tourism!”
- Chris Hughes, Ontarto conference 2005

Your recent preseniation for the City of Gig Harbor was quile enhghterang T am so impressed
with your provocative approach and comprehensie wisions  Communily development bas
always fascoated me and I look forward fo your return visit What opporfunties’

- [Knsun Grose, Fox Island, WA

“The voles are 1m and the results bewe been tabulated The people bave spoken You're absolutely
the best " - Dr Maury Forman, Director of Education and Training, Washington
State Office of Trade and Economuic Development

“Your presentation belped make the Symposium a real success and a great even! for all who

atiended ”
- Marchela Sparrow, President/ CEOQ Kentucky Tourism Council

“Sure enjoyed hearing Roger vesterday! So dl everybody in the audience’ Greal speaker’ 5o
glad we have him to belp us with Nevada Cuy”
- Sandy Sindt, Sierra Econonmuce Develepment D,

“Session evaluations bave been compiled and I think you will be pleased with the resulls  Your
session, “The 15 Immutable Rules of Successful Tourism’ recewed an overall rating of 4 85 on
a five point scale, tops of all the presenters  Thank you for providimg our delegates such an
tnteresting and informalive keyriote address ™

- Jelt Wohle Missouri Division ol Touriem

FABULOUS presentation I had several people stop me and rave at bow much they enjoyed it

Thanks for ail you do?”
- B Smuth, Exec Director, Giays Harbor Tourism

“What a bit you were! Thank you so much for teachimg all of us about whal makes a successful
economic development program! The dlustranions and personal experience jusi made your whole

ar

presentation come aliwe
- C Buxton, Program Coordmator, Leadershup Snochomish County

“For me, your presentation was the highlight of the conference Thanks'”
- San Luis Obispo County Planrng official

“Feedbeack from our participents mdicated that you were well prepared and a wondlerfil
presenier! Lven the other speckers liked you as well”
-8 Wad, Fxec Duector, Snohomish County Tourssm Council

“CANTASTIC keynote presertaiion’”
- Rob Wallace, VP Communications, Keep America Beautiful, Inc

“You're & great speaker - both n content and talent 1 have mentioned you to many other people

T ¢ sitination  and can't wai lo bear you again
Jevelopment - Erik Woll, Director, Culinary Touitsm
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Worl::shops & 1zeynote addresses

s one of the most 1ecognized experts in the [teld

of tounsin, Roger Brocks 1s often 1eferved to as

the “Dr, Phil of Tounsm.” His dynamuc approach
and tell-it-like--is style has made hum one of the
nauon’s most popular puizlic speakers on the subjects
of tounsm development, markeung and branding, and
he conunues Lo cnergize audiences around the country
with his enthustasm o1 the indusuy Roger's dozens of
case histories and interestng stones full of how-they-
dicl-it examples (using photographs and video clips)
motvate people to ke acuon n thew own communi-
ties. He is nearty always the top-rated speaker at confer-
ences

With expertise in product development, branding,
marketing, adverusing, and public relations, Roger has
developed a senes of highly entertaining and education-
al wotkshops, He prepares new workshops continually,
and updates and improves ones hosted over the years Roger s often called upon to develop
custom workshops or keynote addiesses 1o a certan overall theme. IF it has to do with tourism,

he can do it

Here 15 a sample of workshops avadable

THE NEW AGE OF TOURISM: IS IT WORKING FOR YOU?

In this entertaiming and insightful keynote, you'll learn the top tousm trends of the new Expe-
rience Economy and how o tap into cach Through video clips, humorous stones and a dozen
case histories, Roger's cut-to-the-chase style (which has earned him the nickname, “The D Phul
of Toursm™) will energize you and give you refreshing ideas on how 1o take your toutism ef-
forts 1o the next level

DESTINATION DOWNTOWN: THE TEN STEPS TO A VIBRANT DOWNTOWN
Downtowns throughout Notth America are faced with do or die scenanos as “neighberhood
tetal” replaces rradinonal downtown shopping In this insightful and enteitaining workshop,
you'll learn the ten steps 1o take your downtown to the nexi level - making it a true desuna-
tion for locals and wisitors alike Showeasing more than a dozen case hustories, with dozens of
photos and video clips, you'll see whar works — and what doesn’t — 1 reinventing downtowns,
the heat and soul of every community

THE SEVEN IMMUTABLE RULES OF A SUCCESSFUL DOWNTOWN

From the book The 25 Immutable Rules ol Successiul Tourssm, vou'll learn the rles of gale-
ways, wayfinding, downtown signage, ameniues, business mix, cutical mass, cvents, beauulica-
ton, and parking Through dozens of photos and case histoues. learn what other communities
have cone to create suceesstul product developmens and marketing programs

YOUR TOWN ONLINE: TIPS AND TRICKS TO CREATING AN INTERNET PROGRAM
THAT WILL INCREASE SALES

The number one resource for travel planning (s now the internet, From the new book, Your
Town Online, learn more than a dozen nps and ticks that you can employ, at low cost, 1o
maximize your internel markeung and website development cfforts You'll preview a dozen et
fective tounsm websites, and learn how to get noticed, and how to keep your customers com-
g back o your site AND ro your community
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SELL THE RAPIDS, NOT THE RIVER: WELCOME TO THE EXPERIENCE ECONOMY
In thus fascinaung and entestaming keynote/general session address. you'll see how communi-
ues are using show-stopping expetiences o brand (or re-brand) thewr commumties or regrons
Through video chps, dozens of phoros and case lustories, discover the steps to creating out-
stancling or wacky experences that set vou apart trom the competuon and keep visitors com-
ing back for mote

SEVEN IMMUTABLE RULES OF SUCCESSFUL TOURISM

[f you can'l gel visilors Lo stop tn your community, how are vou going to gel them Lo stay?
From the populal book The 25 Imnuitable Rules of Successiul Toursm, leain seven of the wiles
covering a variety of lopics including branding, marketing. product development, signage and
gateways, and more Very entertaining and msightful, this mult-media keynote or general ses-
ston worlishop will give attendees bottem-line actions they can take today to make a difference
[OMOITOW

MORE RULES OF SUCCESSFUL TOURISM

A perfect breakout session following the Seven Immutable Rules, this workshop showcases ad-
diuonal rules such as “Resuooms Attract More Than Flies,” ‘Critical Mass s Not Just a Religious
Experience,” and “Real Men Don't Ask For Directions ™ Thus workshop is sure o entertaun ancd
educale attendees and provides a number of botlom-line suggestions on how 10 incredse tour-
13m spending in every communty

THE TRUTH ABOUT BRANDING: THE TEN THINGS YOU NEED TO KNOW

Bianding s the keyword of the decade, and this keynote or general session workshop demysti-
fics and explains the process of branding {or both communities and busmesses in the toursm
mchustry Using case histones, video clips, dozens of photos, and humorous stories, attendees
will leurn what it takes (o create a successtul brand and how 1 rranslates to cash This is an
excellent wotlkshop for cities, counues, regions, and downtowns working ro reenergize theu
economuc development and/or revitalizaton efforts

INSANITY HAS ITS OWN REWARDS

In this keynote or geneial session workshop, atendees will sce how {ar communities will go
to get attention for then branding and maskeung effoits Showcasing neatly 20 case histores,
attendees will see that “thinking owtside the box” can someumes be taken to a whale new
level - but nonetheless effecuive, Using video clips and pholography, attendecs will see how
communities and businesses have leveraged evervthung from being branded “The Armpir of
America” to capializing on the legend of “Mike the Headless Chicken ” Fun, informanve, and
educatonal, this sessten s swe o give communities and businesses fresh weas on how o
garner mote pubhaty - and sales

CONNECTING THE DOTS: REAL MEN DON'T ASK FOR DIRECTIONS

If (s nol easy Lo find, chances are your customers will sunply move on and vou lose the sale
And of they find you, s your signage good enough to close the sale? In this entertaining and
educanonal workshop attendees will learn the seven immutable rules of signage covenng
retad and business signage, the creaton of wayfinding systems, gateways, brand development
thiough signage programs, and the use of sandwich boards, billboards. blade signs, and shop-
ping distiict extetior displays. The wotkshop includes real-life examples shown in dozens of
photographs, swe to spark ideas o attendees
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DESTINATION DEVELOPMENT: THE SEVEN STEPS TO RECRUITING TOURISM
PROJECTS AND PRIVATE INVESTMENT

This workshop gives economic development and tourism piolessionals the step-by-step process
used to recrwt private-industry tourism development projects Roger Brooks and hus team has
attracted nearly $2.8 budlion 1in new consuuction projects to destinaton resorts and rural areas
throughout North America and abroad Using case lhustories, the workshop will wall attendees
thiough the process used to altract new invesiment to communies, ncluding the recruitment
costs and retutn on mvesiment

THE TEN IMMUTABLE RULES TO CREATING EFFECTIVE ADS AND MARKETING MA-
TERIALS

Only len percent of all outism adverusing 15 effective Only 25% of tourism-related marketing
materials and websites are good enough to actually close the sale Learn the ten ules to creat-
ing effecuve pnnt ads, biochures, and wehsies, Yow'll see dozens of cxamples, 1deas, ups and
tricks you can implement to make sure your adveitising and marketing cflorts are successful
Learn which colors, text and woiding, graphic design, key messages, and branding arc essenual
for a proRiable adveltising program.

MARKETING ON A MINISCULE BUDGET

Tips and tricks for getung the most bang {or the marketing dollar how 10 get free publicity,
how to cater to nuche groups, how o build a professional photo Library inexpensively, how to
develop a press kit and make it work for you, how, where, and when to place ads to maximize
budgels. the power of partnerships and buying co-ops, and markenng to niche maikets

THE 10 STEPS TO DEVELOPING A THEME

This workshiop showeases numeious case histories ol small 1owns that have developed themes,
whelher event driven, aiclutectural, cultural, or a markeung theme Learn the ins and outs, the
do's and don'ts, and the successes and stiuggles of creating a themed town

ARE YOU SEEING A RETURN ON YOUR INVESTMENT? THE RULES OF LODGING
& RESTAURANT TAXES. CUTTING THOUGH THE POLITICS.

Are you investing your tounsm tax dollais or are they simply giant funds with no return on
the investunent” Most communities stiuggle with the use of these raxes Cut through the poliics
by creating mvestment sthategies that will tesult n growing the fund and mereasing tournsm
spending in the community This woirkshop takes a hard look at events, museums, local tour-
tsm orgamzatons, adverusing and promotions, and provides you with ten things you should
consider when allocating these funds

“Toestination
Tocvelopme\m
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he tnle says i all Ches beauuful 33 page colo

book gives comuiuninies the wols thev need

for o successful tourem proglam From "Suc-
cess Begins With 2 Good Archuect” o 'Parking 15 Not
Just For Lovers’ 1o "Sell the Rapids, Not the River, this
book 15 2 must lor anyvone in the tounsm industey The
sentor econonust of the presugious Conlelence Bouwd
in New Yok recently called this book one of the best
that he has scen on the subject

Books wme avaldable at a discount for conferences and
trade shows Contact Becky Durkmn at DBI for moe
informanon and costs

Witen by Roged Brooks and Dr Maury Forman

www desnnatcndevelopment comy/books2 hem
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Spealeing engagemoent clients

he following 15 a partial List of orgarzations who have retained Roger Brooks for work-
shops and/or speaking engagements, most of them either keynote or geneial session ad-

cresses

Partial list of speaking engagement clients:

.

Washington State Tounsm

[dahe Division of Tournsm

Alabama Bureau of Tounsm & Travel
hnots Buteau of Toursm

Missouri Division of Toarism

Nevada Commssion on Tourism
Oregon Tourism Comimission
Wyorming Travel & Touusm

-

Association of Washington Ciues
Anzona Planming Association

-

Huntsvidles Walker County CVB. Texas

Cuy of Blaine, Washingeon

Botrego Springs California

Lake Conroe Area CVD, Texas

Tiavel Industty Assoctauon of America (TIA)
Wisconsin Dells CVB, Wisconsin
Washington Dept of Trade & Economuc Dev
City of Ocean Shoies, Washington

Caty of Kingman, Airzena

Mr, Shasta, California

Grays Harbor Tournism. Washington
Aloostook County Partnership, Mainc
Proneer Valley Planning Commussion, MA

-

Comox Valley Leonomic Development, B C
City of Gig Harbor, Washington

Teton valiey Chamber of Commerce, ldaho
Big Sky, Monuna

City ol Enumclaw, Washington

Fallon, Nevada Cv13

Lewiston, Idalwo (port, aity, chamber)
Okanogan County, Washington

Fallbrook, Califoinia

City of Ellensburg, Washington

Inland Northwest Pattners {econ dev)
Economic Development for Central Oregon

Nova Scoud Dept of Tourism, Cultute & Hertage

Califoraia Economie Development (CALED)

London/Laurel County Tourtsin Commussion, KY

Environmentl Protection Agency (Super Fund)

Pacific NW Economie Development Council

*

.

-

»

Wisconsin State Tourism

Nebraska Travel & Tourism Division
Florida Toutism

Kentucky Depaiunent of Travel

Montana Travel Promouon Division

New Mexico Department of Tourtsm
Texas Travel Industry Association

Ontario Mistry of Tounsm & Recreation
Kentucky Toursm Coundil

Texas Municipal League

Unmiversity of Califorma, Chuco
Snohomsh County, Washington
Washinglon Assn of Visiwor [nfo Centers
San Diego County. California

Yosemite, Sierta Visitors Bureau, CA
Beaumont, Texas CVDB

Fox Cites CVB, Wisconsin

Rual Econemic Dev Tluough Tounsin, M
Dawson Creek Chamber B C.
Washungton Finance Ctficers Associauon
Lake County, Californa

Citv of Long Beach, Waslungton
Winnemucea, Nevada, CVB

City of Round Rock, Texas

Commusnities of Kellogg & Wallace, Idaho
Baker City/County, Oregon
Olympia/Thwston County VCB. WA
Yellowstone/Teton Tenitory, Idaho

Ciry of Kemmerer, Wyoming

City of Oak Harbot, Washinglon

Kliclkatar County, Washington

Elko, Nevacda CVB

Libbv/Lincoln County, Montana

Claskston, Washingion (port, cuy, chamber)
Nevada Cuy, CA

Hawthorne/Mineiat County, Nevada

Ciry of St Maries, Idaho

Jacob's Ladder Scenic Byway, MA
Sislkayou County, California

City of Lynnwood, Washington
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Tlle 2005 engagemcnt calenclar

he following 1 a parnal list of speaking engagements scheduled or given in 2005 as of
pud-August Roger's calendar fills quickly, so 10s important to rescive dates if you'd Like

him 1o speak at an upcoming conference

Jan, 19
Jan 24

Feb 16
Feb 23

Mar 10,
Mar 15
Mar 17
Mar 21
Mar 23
Mar 24
Mar 30
Mar 31

Apr 11
Apr 13
A[JF 19
Apr 26

May 1!
May 16

Jun 23
Jun 27
Jun 30

l

Jul 8
Jul 19
Jul. 28
Jul 28

Aug
Aug
Aug
Aug
Aug

B LD — = I

s

Sep. &

Sep 13
Sep. 22
Sep 27
Sept. 28
Sep. 30

Qct 3

[SS R (S}
T

Granbury, TX
Nevada Cuy, CA

Gig Haibot WA
Skamanm County, WA

Vancouver, BC
Nevada City, CA

City of Enumciaw, WA
Madison, Wl
Appleton. Wi

Oak Haihor, WA
Deerhurst, Ontario
Chucago, TL

Pendieton, OR
Habfax, Nova Scotia
Casper, WY
Deming, NM

Lebanon, KY
Kemmerer, WY

Kennewick, WA
Nelson, BC
Bend, OR

Phoenty, AZ

Doot County. W1
Cocur d'Alene, [D
Albuquerque, NM

Ellensbulg, Wi
Rarrde Creek, ML
Coeur d’'Alene, 1D
Alsip, TL
Hawthorne, NV

Landet, WY
Atascadero, CA
Frankiin, TN
Aberdeen, WA
Moses Lake, WA
Palm Sprngs, CA

Tulsa, OK

Assessment workshop
Branding workshop/training

Assessment workshop
Assessment workshop

Econ Dev Conf. - Branding
Workshops (part 11

Assessment workshop

Customer service bainmg

Assessment workshop

Tourism development planning
Keynote provincial tourism conference
Governors Confeience breakour session

Governots Conference keynote

Destinaion Development conference keynote
Governors Conference general & breakout sessions
Tourism Development conference keynole

Assessment workshop
Toursm development piésentation

Wa Asscc of Ciues breakoul session
Two days tamung and wotkshops
Central Oregon Visuors Assoc keynole

Governors Conference keynote
Assessment workshop

Branding workshop

Clean & Beautiful conference keynote

NW Economic Dev Course touism Kevnote
Tourism development planning

ESTO - TIA educational conference

Team Illiinos - Educanonal Forum

Branding development, planning update

YWyomng Economic Development confaience
Assessment workshop

Tennessee Governors Conference keynote

Grays Flaibor Tourism - Customer Service Trauung
Tourtsm/community development workshops
Cabforrua Downtown ASsOCIAlion

Oklahoma Governor's Conference on Tourisim



estination

The 2005 engagement calendar

el 6

Oct
Ot
Oct
Oct
Qcl
Oct

Nov
Nov
Nov
Nov

Nec
Dec
Dec
Dec

it
14
5

-
!

19

24-26

2006

Jan 18 Gent)
Jan 24 (tent)

Feh 6

Mar 7

Ottawa, [L
Spungfield MO
Las Vegus
Oalkland, CA
Kalamazoo, Ml
Port Albeiny, BC
Bruce County, ON

DeKalb, GA
Pine Top, AZ
Door County, Wi
Conroe, TX

Sevier, TN
Ontaro

Battle Cieek, MI
Pendleton, OR

South Dakota
Jonesborough. TN

Ontano

Alberta

Assessment wolkshop

Governors Conference genetal session, breakout
Nevada Municipal League Annual Conterence
Western Assoc of CVB's

Michigan Governor’s Conference on Tounsm
Feonomic Development conference general session
Assessment findings & suggesuons

Keep Ametica Beaunful conference
Branding & toursm development workshops
Assessment woiksheps

Downtown branding program

Keep Ameiica Beaunful conference
Ontano Marine Operatots Assoc confetence

Assessient workshop
Torusm woikshops (seminais)

Governor's Conference on Tounsm
Mint-assessiment

Economic Development Conference (tentative)

Rural tounsm conference
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Spcalzing cn gagcrncnt refercnces

ere are 2 few of the more recent speaking engagement clients,

Maury Forman, Ph D Diuector of Educanon & Traming
State of Washigion - Dept of Communiy Tiade & Economic Development
Seantle, WA (206) 256-6110 or {423) 868-9843

mauryt@cted. wa gov

Larry Friedman, Rural Programs Manager

Nancy Dunn, Deputy Director

Nevada Commussion on Tourism

Catson Ciy, NV {773) 267-3605
lfriedman@travelneyada com, ndunn@uavelnevada com

Rhonda Ellisor, Board Member

Texas Association of Conventon & Visirors Buieaus

¢/o Tuntsville/Walker County CVB

Huntsville, TX (936) 295-8113
rellisor@chamber hunsville tx us

Darlene McDonald Manager, Tounsm Development

Nova Scotia Tourtsm, Cullure & Hertage

Halifax, N§ Canada {902) 424-3908
maccdam@gov ns ca

Karen Vichoever, Manager, Tounsm Indusny Services
Travel Oregon
salem, QR (5031 378-88350

karen@uaveloregon com

Marcheta Sparrow, President, CEO

Kentucky Toursim Counail

Frankftort, KY

kic@mis nel (302) 223-8687

Diane Shober, Duector

Wyoming Tiavel & Tounsin

Cheyenne WY (307) 777-2808
dshober@state wy.us

Michelle Haivey, Communications & Informauon Services Cootdinator
Associanon of Washington Ciues

Olympta, WA (360) 753-4137
michelleh@awcenet org

Joe Labato, Duector
New Mexico Clean & Beautiful (303) 8427-6346

Santa Fe, NM
joe labato@state nm us
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Destination Development services

THE SERVICES MENU:

Community Biranding, Development & Markeung Plans

Branding assessments and program development

-

Strategie planning downtown revitalizauon, tounsim, cconomc development

Tourism/communtty assessment programs
- Markeung cffecuveness assessments
- Product development, communiry infrastructure assessmenis

- Branding assessments

Speaking engagements wotkshops, conference breakout sesstons, keynote addresses

Educauon and raining programs

Market assessments

Feasibility analysis, assessments & studies

Factiies planning and eperational teviews

.

Project tecruitment services (business atraction programs)

Gateway, wayfnding & signage plans: envuonmental graphics

Facilines programming and feasibility analysis, business plans (performing atts, muscums,
environmental learning centers, convenuon,/conference centets, special event centers, e
» Theme and event development

Downtown revitalizanon assistance

Graphic design services, Website development, identites (logosy, acuvites guides, sales/
markering materials, rade show booth development

« Press kit and public relanons program & collateral matenals development

Creauon of phote/video markeung libraries

Attraclions and event plaza stte planning and development
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Roger A. Brooks
Toursm Consulting and Development Programs
1brooks@destnatondevelopment com

Desunation Development, Inc,
120 State Avenue NE #300
Olympia, WA 98301

www.clestinationdevelopment coni
theteam@desunduondevelopment.com

(3G0) 754-7920 voice
(360) 754-7022 fax

We invite you 1o review the Destnation Development website
find addinonal information mcluding resource marenals

whete you'll




